
 
 
Social Media Policy 

Overview 
This document outlines the publication policy for Northern Essex Community College’s various social 
media channels (Facebook/Twitter, YouTube, etc.) Facebook is an online social utility that allows 
individuals to connect on a variety of bases. The Northern Essex Community College page on Facebook 
and it’s Twitter feed is intended to provide the College community with a venue to come together online to 
communicate information, share thoughts, ideas, and experiences through discussions, postings, photos, 
and videos. 

The Northern Essex Community College Facebook page and Twitter feed aims to provide students with 
up-to date College information and the opportunity to communicate with page administrators and other 
page users. This policy is intended to outline proper use guidelines in order to ensure the most effective 
use of the page. This policy addresses the College’s official site on Facebook. In general, individual 
faculty and courseware pages are not included in this policy, however, if an employee or student group at 
the College creates a page on Facebook that could be affiliated with the College, the address and contact 
information for the person responsible for the page should be forwarded to the Director of Online 
Communications. The College does not take any responsibility for pages developed by others.  
 
Participants of the NECC page on Facebook and those who create pages associated with NECC should 
refer to the employee or student handbook to review College policies. Because the technology that drives 
online communication changes rapidly, this policy may be adjusted to reflect issues that may arise in the 
management and implementation of the page or for any other reason that supports the College’s priorities 
for the page. 
 
Authorizing Body 
Marketing Communications is the authorizing body for all Facebook pages created for official College 
purposes. The first step for any department interested in developing a Facebook page is to contact the 
Director of Online Communications.  
 
Administrators 
All Facebook pages will have at least two administrators: one from the sponsoring department and one 
from Marketing Communications. This will ensure the account can be accessed in an emergency situation 
or if the administrator from the sponsoring department is unavailable (e.g., on vacation, no longer 
employed at NECC).  
 
Existing Policies 
Official NECC Facebook accounts are subject to all existing College statements, policies, and 
disclosures.  
 
Official Display 
All official pages will be required to display standardized content (imagery, text, links) as determined by 
Marketing Communications in order to signify their status as official pages and in the interest of 
maintaining a consistent NECC brand identity.  
 
Administrative Expectations 
Departmental Facebook administrators are expected to responsibly maintain and service their Facebook 
accounts and provide prompt and respectful responses to questions received from users.  
 
Official Business 
Official NECC Facebook pages are to be used exclusively for purposes related to College business and 
in support of the College’s mission.  



 
 
Right of Removal 
In the interest of protecting the interests of the College, Marketing Communications reserves the right to 
remove content from or temporarily disable departmental Facebook pages and/or remove departmental 
Facebook administrators from their administrative roles if any of the above policy items are violated or 
upon instruction from College leadership. 
 
Content Development 
All content must relate directly to College business, programs, and/or services. Content placed by 
administrators cannot promote individual opinions or causes which are not directly related to College 
purposes. Content should be short and written in active voice. Remember to consider the audience; the 
style and tone of content should be direct and student-oriented. 
 
Photos and Videos 
Uploaded photos and videos must relate directly to the College and/or student life and should not be used 
as a promotional tool for programs, products, or services outside the College. All photos and videos must 
adhere to existing College policy as found in the student and employee handbooks. 
 
Updating and adding content 
The page should be maintained and as up-to-date as possible. In general, the more frequent the content 
is updated, the more users will access the page.  
 
Fans and Followers 
The term “Fan” refers to a member of Facebook that decides to “like” a particular page. This means that 
the person is a recognized as someone who on the page, is able to interact on the page, and receives 
updates sent out about events. Facebook does establish many guidelines in regards to language, posting 
pictures and videos, and various other topics. Be sure to read the guidelines carefully and report fans that 
violate any terms or conditions.   
 
The term “Follower” refers to a member of Twitter that decides to “follow” a particular Twitter feed. If 
someone is a follower, they will receive notification of content that you have tweeted about.  Also, all 
members of Twitter can include “hash-tags” (#) for searchability purposes (e.g. #NECC). 
 
 
Other 
Existing policies governing student and employee behavior apply to the College’s Facebook page or 
Twitter feed. The College takes no responsibility for content developed by nonemployees. 
 
Because the NECC Facebook page and Twitter feed are interactive tool, administrators should monitor 
the pages/tweets closely and frequently to supervise user conduct. Any questionable conduct should be 
reported to the Director of Online Communications.  


